


Personnel Updates  John Peterson, III, Sr. VP of Business Development, has had a
busy year! In September, 2009 he traveled to Williamsburg to participate in the
Patriots Half Ironman Triathlon. John continues his involvement in the Urban Land
Institute (see Page 3). And he and his wife, Stacy, welcomed their first child, Penn
Peterson, to the family in November of 2009. Congratulations, proud parents!

Awards The Terry•Peterson Companies and its partners HL Development and Old
Dominion University won an Excellence in Development Design Award for the
Best Institutional/Public Building from the HRACRE (Hampton Roads Association
of Commercial Real Estate) for the Tri-Cities and the VMASC Buildings at Hampton
Roads Crossing in Suffolk.

In December, 2008, the City of Virginia Beach’s Planning Department presented
Sajo Farm with its Honor Award for Exceptional Residential Design.

Appointments Tuck Bowie, President and Lucky Peterson, Sr. Vice President of
Operations, were named to the Board of Directors of the Tidewater Builders
Association for the 2010 term. John Peterson, III was named Chair of the Hampton
Roads District Council of the Urban Land Institute for 2009-2011.

Do you Twitter? Follow Terry Gearhart, Vice President of Sales & Marketing
on Twitter at @HptRdsBldr and become a fan on Facebook by going to
www.terrypeterson.com’s home page and clicking on the Facebook icon. 
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In The News

John Peterson, Jr., Chairman

“What’s happening in
2010?”     We are making
our plans based on the
anticipation of a mild
recovery in the coming
year. This would be a
continuation of the slight
“uptick” we have seen in

2009. We have sufficient inventory of
building sites in each of our communities to
sustain that kind of expansion for the next
couple of years. However, we are in the
process of building new models or adding
additional model types in most of our com-
munities to reflect our perception of a
changed market. The fears of a double dip in
the recession caused by a new commercial
mortgage bust or a failure of the economy to
reemploy the workforce, while very real, are
not discouraging us in our planning.
Without some modicum of optimism we
wouldn’t be in this business! In fact, we are
attempting to add another neighborhood to
our 2010 efforts as market-wide inventories
are depleted.

While the vertical construction in our
commercial center and office park at
Hampton Roads Crossing, and Point
Chesapeake (Duck-In site) are on hold due
to current market conditions, our apartment
communities have recovered from the
unusual industry-wide vacancy increase in
2007. We will be making a start decision in
the coming months on our proposed 270
apartments in Hampton Roads Crossing. All
in all, our buyers, tenants, and our company
are surviving the credit crunch that started
in late 2005 and early 2006. We have kept
most of our people, were fortunate to have
chosen plaster over drywall, our banking
partners seem reasonably happy and Jo
Ann is a grandmother. The future looks
good!
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E M P L O Y E E P R O F I L E

CLC H A I R M A N ’ S  C O R N E R

Meet Marla McPherson, our estimator for seven years and one of the busiest
women you will meet. As if the job wasn’t challenging enough, Marla vol-
unteers for the Chesapeake Habitat Interfaith Partnership (doing their next
building estimate pro bono), and is the mother to three wonderful children,
Ryan, Rachel and Morgan. Her husband, Craig, is a hog farmer with 2400
hogs and who also manages another 8,000. Fortunately, Marla enjoys
animals and has a good background to assist Craig from her ongoing
involvement in 4H. She teaches an Awana class at her church and also
directs the children’s church. When Terry•Peterson made the decision years
ago to adopt BuildTopia software as the platform to run the company, it was
Marla who signed on as Administrator and guided us through implementa-
tion. And, as if that didn’t
already seem like a full plate,
Marla takes courses at TCC in
her free time. They say if you
want something done, give it
to a busy person. Marla man-
ages it all very well with an
ever-present smile.

Sajo Farm Entrance

The McPherson Family
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Open Space Acquisition Program in Virginia Beach 
The Open Space Program began with the vision of City Council
in the 1990’s. Since then, the City Council-appointed Open
Space Advisory Committee helped to develop the Virginia
Beach Outdoors Plan, which has been the blueprint for open
space acquisition and outdoor recreational planning including
parks, beaches, scenic waterways and trail linkages.

As of April, 2009, 23 sites on more than 1800 acres have
been acquired for preservation and future recreation. Recent
City acquisitions include 80 acres near Lake Rudee, planned for
a waterfront community park and 18 acres in Kempsville to
accommodate the Kempsville Pony Baseball league which will
include practice fields, a playground and a shared-use pathway
network. The City also recently acquired land adjoining Lake
Smith and Lake Lawson from the City of Norfolk for walking
trails, observation posts and a possible canoe/kayak launch.  

Tuck Bowie, a member of the committee since its inception
commented, “This program has allowed the City to acquire land
that is key to our future as a city. It has
improved the quality of life dramatically
and I hope we can develop some sort of
reliable funding source that will enable us
to continue.”

Tuck Bowie, President, 
The Terry•Peterson Companies
& Open Space Advisory Committee
Excerpts from Drew Lankford’s article 
Green Spaces in all the Right Places

Urban Land Institute’s Commitment to Smart Growth  
Although we see signs of a housing recovery on the horizon, we
are still in a very challenging market for all types of real estate.
For every gain in the residential sector, we see retail stores clos-
ing at a rapid pace and the office market suffers from rising
vacancies. These are the critical junctures in our industry where
we need true leadership. As a trusted idea place, the Urban
Land Institute (ULI) provides leadership in the responsible use of
land and in creating and sustaining thriving communities locally
and worldwide. 

The Terry•Peterson Companies has made a significant com-
mitment of time and money to support ULI. As the current Chair
of the Hampton Roads District Council, I spend considerable
time arranging the activities and programs that make ULI unique
and effective. The principals of our company have realized that
this devotion of resources will reward our company in both the
near and long term.

ULI acts as a convener of real estate professionals seeking to
advocate for Smart Growth. Everyone in our community realizes
that growth of population and households in Hampton Roads is
inevitable. The question ULI seeks to answer is how to provide
for that growth in a responsible and sustainable way. Through
panel discussions, property tours, and revealing interviews with
industry leaders, ULI advocates for better transportation options,
more robust housing options, and sustainable community
design, among other issues. This advocacy is done without
endorsing a specific legislative agenda or candidate. This political
neutrality allows ULI to occupy a unique position in the region:
it is a real estate organization respected by diverse components
of our society - private, public, non-profits, social equity advo-
cates and environmentalists. The culture of sharing and learning

from others allows ULI to act as a source of information for all
participants in the land use planning process, including elected
leaders, developers, public officials, planners, engineers, archi-
tects, builders and environmental agencies. ULI is at its best
when it inspires stakeholders to effect positive change in their
communities.

While all of this participation in ULI seems quite benevolent,
how does this directly benefit the Terry•Peterson Companies?
Our company prides itself on being at the forefront of trends in
the housing industry. The perennial success of our company has
been largely due to the innovations that our homeowners now
enjoy in their communities. Creating denser communities that
live and feel open and spacious allows us to offer homes at a
more attainable price point. We believe that very attractive and
high-quality neighborhoods are not reserved for the most
expensive homes. Many of the innovative designs of our com-
munities come from information-sharing within ULI. In addi-
tion, many municipalities in our region have learned from ULI
about new concepts in street layouts, home designs and
stormwater management practices, among others. This has
paved the way for us to get rapid approval for our original com-
munity proposals. 

If you are not already a member of ULI or have not attended
a program, I urge you to consider it. ULI is making strides in our
industry that will be realized for many years to come. Real
estate development has led our economy out of every past
recession and we believe this current
deep recession will be no different. ULI is
providing the leadership necessary and
Terry•Peterson is proud to be a strong sup-
porter of this organization.

John Peterson III, Senior Vice President 
of Business Development,
The Terry•Peterson Companies
& Chair of the Hampton Roads District
Council - Urban Land Institute

Stormwater Management in Virginia
Since 2004, the Virginia Department of Conservation and
Recreation (DCR) has been working on significant changes to
the Virginia Stormwater Management Regulations. The pro-
posed changes will significantly change Water Quality and
Quantity standards for new development and redevelopment
projects in an effort to meet Chesapeake Bay cleanup goals. This
new regulatory regime has generated significant concern among
the development and greater business communities. Among the
primary concerns are that the proposed regulations will encour-
age development “sprawl” and reduce the availability of afford-
able housing due to the projected cost
increases associated with the new require-
ments, while the relative benefits provided
to the overall environment will be small.
The new regulations are scheduled to
become effective July 1, 2010.

Andy Herr, Project Manager,
NAVFAC MID-Atlantic
& Governor’s Technical Advisory Committee 
on Stormwater Management

An Inside View
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Sajo Farm 
On October 17th Sajo Farm unveiled its new Clubhouse/Fitness
Center and pool complex to a chilly but appreciative group of
homeowners and their guests. Over 100 attendees watched Vice
Mayor Louis Jones cut the ribbon, flanked by owners and joint
venture partners John Peterson, Jr. of The Terry•Peterson Cos. and
Vince Napolitano of Napolitano Homes, along with the founding
Sajo Farm homeowners, Joey and Claudia Perez. Attendees

enjoyed the music of Big 20, an upscale tailgate party provided by
The Rustic Gourmet and kayak tours on Lake Lawson hosted by
Wild River Outfitters. The children reveled in the tot-lot play-
ground and the giant inflatable slide and obstacle courses. And
even though a few folks ventured into the Fitness Center to start
pondering their workout plans, the most popular place at the
party had to be the 2-sided fireplace casting a warm glow over the
clubhouse’s grand reception room. Faye Markert and her team at
House Details complemented the design with a low-country
theme that got rave reviews from the Sajo Farm residents.
Construction of the kayak launch on Lake Lawson was slated to
be completed before the end of the year.

The Residences At 
Hampton Roads Crossing
What makes a job successful?
Often it’s great teamwork and
no job exemplifies that better
than The Residences At
Hampton Roads Crossing.
Close coordination was
required  between the sales
team of Julie Scott and Nick
White of Rose & Womble

Realty and the production team of Ed Hudson, Don Gibson and
Guy Greenman. Their hard work and close communication made
Hampton Roads Crossing the second best selling community in
Hampton Roads in 2009, among 122 communities tracked by
Residential Data Bank. Hampton Roads Crossing looks like it will
finish 2009, a challenging year by any measure, with nearly 40
net sales and closings! In 2010, new models and price points will
be introduced to further accelerate sales.

Kings Fork Farm
As more and more people join the list of
owners each month, Kings Fork Farm is
slowly being transformed into the active,
vibrant community it was envisioned to be.
Over ninety owners now call Kings Fork
Farm home and a community-wide spirit of
participation, engagement and fun seems
to have taken hold. This year Kings Fork
Farm was host to the Summer Concert Series featuring Warren
Seaburg, The Ryan Hines Band and the Pete Hansen Duo.
Owners and guests brought chairs and blankets to the public
green and the site and sounds of flying Frisbees and children play-
ing filled the air. In October the community once again participated

in the National Night Out program and the pool and clubhouse
stayed filled with pot luck dinners and a home-grown Irish Festival
at St. Patrick’s Day. Jay Osborough, the Rose and Womble Site
Manager, added, “This has been a great place to work. I’ve come
to know a lot of owners who are gracious, friendly and enthusias-
tic about our community. In fact, referrals from our owners have
been one of my best sources of business!” Jay has made Kings
Fork Farm the best-selling community in the central Suffolk area,
accounting for over 20 net sales in 2009.
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Community Updates

Sajo Farm Community Clubhouse & Pool

Kings Fork Farm

Hampton Roads Crossing

Kings Fork Farm
was the best-
selling community
in the central
Suffolk area,
accounting for
over 20 net sales
in 2009.




